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100 billion garments 
produced per year

-92 million tonnes end up in landfills.  
-To put things in perspective, this means that the equivalent of a rubbish truck full of clothes ends up on landfill sites every second

Source: https://earth.org/statistics-about-fast-fashion-waste/#:~:text=92%20Million%20Tonnes%20of%20Textiles,on%20landfill%20sites%20every%20second.



•In 2022 the fast fashion brand Sheine is the most 
popular fashion brand on the planet is an ultra fast 
fashion brand. Huge negative social and 
environmental footprint 

•Fast Fashion School Application and platform was 
born to remind and educate the consumer how their 
purchasing power affects globally and nudge them to 
more positive purchasing behaviour
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• Hard to measure impact on online 
activities, not all actions are recorded for 
example- how do I measure a consumer 
thinking twice about buying a shirt. I don’t 
know all variables, I don’t know if my 
direct project made 3 people not buy 
Sheine


• Relying on surveys on data collection, 
and app and social media data. 


• Important to still have initiatives like this 
even tho it can be hard to see direct 
results
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